
PUBLIC  IMAGE
VIBRANT CLUB

SEMINAR



Public Image, Membership and The
Rotary Foundation are the legs of the

stool, the remainder of the clubs
activities rest on top. If one leg is not
sturdy the Club will not be successful.

Rotary Three Legged Stool



Today we  will outline ways to 
make you successful 

through a well thought out 
Public Image Plan for your club.



Rotary’s public image is shaped by the actions of each of its members, 
as well as by its involvement in the community, 

its presence on the web and social media, 
and the publications it produces. 

What Exactly Is Public Image?



IS PUBLIC IMAGE

IMPORTANT?
REALLY





Public Image Leg Supports:

Member Communication
Recruitment and Retention 

Event Support - Design Flyers 

Donor Development 

Efforts of the Club

and Social Media



Your Club Membership Numbers Begin to Decrease,
this is due to current no New Members and Current

Members Leaving 
Your Local Community Forgets the Good Work You Do
Donors Stop Giving or Supporting Your Events/Projects

Without A Good Pubic Image
Plan the Stool Starts to To Tip



The Million Dollar Question:



Who Is Responsible for Public
Image and Public Relations for

the Club?
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WHO IS RESPONSIBLE FOR PUBLIC IMAGE
IN YOUR CLUB ?



WHO IS RESPONSIBLE FOR PUBLIC
IMAGE IN YOUR CLUB?



WHO IS RESPONSIBLE FOR PUBLIC
IMAGE IN YOUR CLUB?



Everyone 
Is 

Responsible! 
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Public Relations

Newsletter

Photography & Video

Social Media

Website & Techology

Take pictures and videos at all club
events, projects and meetings
Encourage others to take and share
photos and videos
Send photos to all other PI team
members for their areas

Collaborate and collect information
from all PI committee members
Ensure website is up to date and
active (avoid being stagnant)
Encourage utilization of technology in
all areas

Create and send press releases
Invite press to attend events, projects
and meetings
Showcase club activities, projects and
events are visable to the public

Collect information and images from
all committee members
Create a newsletter

Electronic and print (if applicable)
Send newsletter to all members

Collaborate with all PI team
members to get content
Post a minimum of 2-3 times per
week on social media channels
Share content from members,
District and Rotary International



BEST PRACTICES

Monthly Updates

Demonstrations and training

Highlight club members

Always show the impact

Encourage members to tag and share

Create content that instills pride in club

Encourage members to contribute



website
passwords

logo usage
club info

????????



What social media accounts have
been set-up for your club that no
one knows about?

ZOMBIE SOCIAL ACCOUNTS
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The Rotary Brand Center

The Rotary Brand Center:
offers a simple and intuitive way to customize your
club logo
create a marketing brochure for your Club
or give your newsletter AND WEBSITE a fresh look. 



You’ll also find guidelines and answers to frequently
asked questions as well as information about why
telling our story is important.
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The Rotary Brand Center

It’s now easier than ever to strengthen Rotary’s image in your
community with the materials and resources available in the 
Rotary Brand Center. 
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The final trick
up our sleeves

is..





um rol

Drum Roll Please......  





VISUAL IDENTITY

CONSISTENCY IS KEY
Brand Center > Guidelines > 
Visual Identity at a Glance



CANVA BRAND SETUP





Ocala Rotary
Clean Look

Pictures
Sized

Consistent
Font Using READ MORE and Photo Gallery

2 Column Design



3 Column Design

Sized Photos

Photos changed each week

Updated Meeting Recap Each
Week

Sidebar Info

Speakers, Calendar, General 
How to do Articles

Facebook Feed
Rotating Box of Photos

Left and Right



How to do 
All This Stuff?

Easy as 1, 2, 3 

Start with the Video to
Learn or Refresh Your

Knowledge



What if it's not working or I just can't get it to work?

Help is available



Patti Chapman is a DACdb subject matter expert too





Easy Way to Increase Public Image 
& Public Relations Efforts 
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Subscribe to the Minutarian
Scan the QR Code 

or Visit the Website



Easy Way to Increase Public Image 
& Public Relations Efforts 
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Submit Your 
Club News, 

Event or Happenings 
to the District. 



Following a well executed 
Public Image Plan your Club will be 



On its way to success in no time! 



Amy Workowski
Rotary Club of Daytona Beach

District 6970, Public Image Chair
thewagencydaytona@gmail.com

Cell: 386.212.8769

Questions or Need Help?

Ed Dalton
RC of Ponte Vedra Beach
District 6970, Webmaster

webmaster@rotary6970.org
Cell: 904.707.6787 


